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Serenity and Luxury Await Guests at Newly Renovated Stephanie Inn
Owners invested $5 Million to bring first-class
accommodations to Cannon Beach

Cannon Beach, Ore.—The Stephanie Inn, the only hotel on the West Coast to be listed as one
of the top three best hotels in the country by readers of Condé Nast Traveler, just completed a

renovation and is more elegant and stylish than before, with an expansion in services.

“We’ve always had an exceptional product loved by our guests,” said Ryan Snyder, president of
Martin Hospitality, the Inn’s parent company. “That was expressed by the readers of Condé
Nast Traveler magazine. But we felt we could improve upon the guest experience and we think

we’ve achieved that with these updates.”

Several significant changes were made to the Inn. Some rooms were converted into suites; each
consisting of a king bed in the bedroom, a queen hide-a-bed in the living room, 1% baths, gas
fireplace, wet bar and patio deck or balcony. Some mountain view rooms were converted into
premiere suites, similar to the rooms described above but complete with separate dining areas,

creating a feeling of home.

Color themes emerge in each of the newly refurbished rooms; beachy, ocean aqua and brown
and warm, inviting, luxuriant red. These schemes are meant to evoke feelings of relaxation and
comfort, but with a sense of opulence. Bedspreads in rich jewel colors, lots of fluffy pillows

and a spectacular view of the Pacific Ocean, make guests feel like royalty.

“We wanted to blend the old design with the new and create a more contemporary feel,” said
Gabriele Heys, interior designer of the project and principal with Abbott Architecture, LLC and
Abbott Heys & Associates. “Since we did the original interior design 16 years ago, we had a
good sense of what would work and Jan Martin, an owner of the Stephanie Inn, really put her

personal touch in all the details.”
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The majority of the renovation took place in the bathrooms. Every bathroom in the hotel was
updated with unsurpassed materials, including glass tile, Grohe and Moen faucets, high-end
ceramic tile, Mediterranean-style light fixtures and Jacuzzi Pure Air baths, which are

considered the top-of-the-line for whirlpool bathtubs.

Two new spa treatment rooms have been added to the Inn. Each has a handcrafted wall of
water, painstakingly fashioned out of 600 pieces of fused glass, welcomes guests as they walk
in, immediately putting them at ease. Each room is bathed in soft light and painted with the
soothing colors of the sea. The rooms feature two massage tables for an intimate couples-
massage, steam showers or Finnish sauna and deep soaking jetted therapy tubs. Several spa
packages are available and a new spa menu has been added featuring light, healthy fare,
including fresh prosciutto and melon salad, wild salmon lettuce wraps and a decadent

chocolate fondue.

The Star of the Sea Spa Package is the quintessential immersion into deep relaxation. The two
and a half hour session begins with an 80 minute massage of your choice, a reflexology massage
pampering your feet and hands with heated therapy mitts and a facial rejuvenation massage.
You will be able to continue unwinding for a full hour in the treatment room, perhaps soaking

in the Jacuzzi tub or enjoying a delicious selection from the spa menu.

The Stephanie Inn Dining Room expanded their gourmet capabilities with extra prep space, a
more enhanced daily brunch menu and new lighter menu choices featuring the freshest, local
ingredients for a complete Northwest dining experience. Additionally, the Stephanie Inn Dining
Room was also fully renovated, including new paint, wallpaper, art work, window coverings,

new carpet and upholstery on the chairs.

Conveniently located to both Portland and Seattle, Martin Hospitality has created an accessible
sanctuary on the ocean’s shore. This year, Martin Hospitality is celebrating its 30" anniversary
as the Northwest's premiere hospitality management company. The company specializes in
quality resorts, inns and restaurants in Cannon Beach and Seaside, Oregon, including the
Stephanie Inn, which was named by the readers of Condé Nast Traveler as one of the top three
hotels in the U.S. for the second year in a row. Martin Hospitality also manages the newly
renovated Surfsand Resort, Wayfarer Restaurant & Lounge, Inn of the Four Winds, Lumberyard
Rotisserie & Grill and the Stephanie Inn Dining Room, whose executive chef was just recently

featured at the James Beard House in New York. Martin Hospitality has 240 employees and is



headquartered at 264 Third Street in Cannon Beach. For more information, visit

www.martinhospitality.com.
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